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In the current environment of rapid economic development, the competition 
among commercial banks are increasingly intense, face current economic situation, 
the banking sector is both an opportunity and a challenge. Numerous commercial 
banks in accordance with the people's consumption level and income to develop a 
wide variety of financial products, however, in such a competitive situation, you want 
to maintain a competitive advantage, you need a stable customer base. Therefore, how 
to improve customer service levels and methods of marketing management is an 
important issue currently faced by commercial banks. 
Issue on the basis of bank customers a comprehensive understanding of 
marketing management background on the contents of the current status of demand 
research, detailed analysis of the system, the use of current popular design and 
implementation of systems development technology Wenzhou Branch ICBC customer 
marketing management system are. Implementation system based on ASP.NET 
technology .NET platform, the technology is currently one of the most popular 
software development technology, so you can ensure the realization of the system in 
some of the core and complex business. Secondly, the system uses a database to SQL 
Server 2005, it is a powerful relational database system that can effectively guarantee 
the full storage of customer data. Design and Implementation of a reasonable use of 
software engineering methods, the key to working through the system requirements 
analysis, system design, system function to lay perfection. Finally, comprehensive 
system testing to detect problems in the system, and recorded, analyzed and corrected. 
Test system, mainly from functional testing and performance testing two aspects, 
through testing to ensure the correctness of the system implementation, but also to 
achieve the expected demand. 
Applications bank customer marketing management system is currently an 















its daily business expansion has played a key role. Customers through the system can 
be integrated query information, customer information filtering through different 
categories of conditions specified by the customer attribute analyzes provide 
customized customer service for our customers. In short, the bank customer marketing 
management in ensuring the overall premise of customer information records can 
provide important information to support the development of banking and financial 
services, thus ensuring the development of the commercial banks to lay advantage in 
the current era of big data context. 
 

















目  录 
第一章 绪论 .............................................................................................. 1 
1.1 课题研究背景及意义 ........................................................................................ 1 
1.2 国内外发展现状 ................................................................................................ 3 
1.3 论文研究内容 .................................................................................................... 5 
1.4 论文章节安排 .................................................................................................... 6 
第二章 相关技术介绍 .............................................................................. 8 
2.1 .NET 平台 ........................................................................................................... 8 
2.2 ASP.NET 技术 .................................................................................................. 10 
2.3 ADO.NET 技术 ................................................................................................. 12 
2.4 Visual Studio 2008 开发工具 ........................................................................... 12 
2.5 SQL Server 2005 数据库.................................................................................. 13 
2.6 本章小结........................................................................................................... 14 
第三章 系统需求分析 ............................................................................ 15 
3.1 系统功能需求分析 .......................................................................................... 15 
3.2 系统非功能需求分析 ...................................................................................... 22 
3.3 数据流程分析 .................................................................................................. 24 
3.4 本章小结........................................................................................................... 28 
第四章 系统总体设计 ............................................................................ 29 
4.1 系统物理架构设计 .......................................................................................... 29 
4.2 系统软件架构设计 .......................................................................................... 30 
4.3 系统功能模块设计 .......................................................................................... 32 
4.4 数据库设计....................................................................................................... 35 
4.4.1 数据库概念设计........................................... 35 
4.4.2 数据库物理设计........................................... 36 
4.5 本章小结........................................................................................................... 41 
第五章 系统详细设计与实现 ................................................................ 42 















5.1.1 客户信息录入............................................. 42 
5.1.2 客户信息查询............................................. 45 
5.1.3 流失客户管理............................................. 49 
5.2 客户营销管理模块的实现 .............................................................................. 52 
5.2.1 销售机会管理............................................. 52 
5.2.2 客户开发计划............................................. 61 
5.2.3 销售业绩录入和分析....................................... 64 
5.3 本章小结........................................................................................................... 67 
第六章 系统测试 .................................................................................... 68 
6.1 测试方法介绍 .................................................................................................. 68 
6.2 系统模块测试 .................................................................................................. 69 
6.3 非功能性测试 .................................................................................................. 71 
6.4 本章小结........................................................................................................... 73 
第七章 总结与展望 ................................................................................ 74 
7.1 总结 ................................................................................................................... 74 
7.2 展望 ................................................................................................................... 75 
参考文献................................................................................................... 76 
















Chapter 1 Introduction ............................................................................. 1 
1.1 Background and significance of research ........................................................ 1 
1.2 Development status quo domestic and foreign ................................................ 3 
1.3 Thesis research content ...................................................................................... 5 
1.4 Thesis chapters arrangements .......................................................................... 6 
Chaper 2 Overview of the Related Techonologies ................................. 8 
2.1 .NET Platform .................................................................................................... 8 
2.2 ASP.NET technology ........................................................................................ 10 
2.3 ADO.NET technology ...................................................................................... 12 
2.4 Visual Studio 2008 development tools ............................................................ 12 
2.5 SQL Server 2005 database .............................................................................. 13 
2.6 Summary ........................................................................................................... 14 
Chapter 3 System Requirements Analysis ............................................ 15 
3.1 System functional requirements analysis ....................................................... 15 
3.2 System non-functional requirements analysis ............................................... 22 
3.3 Data Flow Analysis ........................................................................................... 24 
3.4 Summary ........................................................................................................... 28 
Chapter 4 System Design........................................................................ 29 
4.1 System physical architecture design ............................................................... 29 
4.2 System software architecture design .............................................................. 30 
4.3 System features modular design ..................................................................... 32 
4.4 Database Design ............................................................................................... 35 
4.4.1 Database Concepts Design .......................................................................... 35 
4.4.2 Physical Database Design ........................................................................... 36 
4.5 Summary ........................................................................................................... 41 
 Chapter 5 Detailed design and implementation of the system ......... 42 
5.1 Achieve customer information management module ................................... 42 
5.1.1 Customer Information Entry ....................................................................... 42 















5.1.3 Loss of customer management.................................................................... 48 
5.2 Achieve customer marketing management module ...................................... 52 
5.2.1 Sales Opportunity Management .................................................................. 52 
5.2.2 Customer development plan ....................................................................... 61 
5.2.3 Sales entry and analysis .............................................................................. 64 
5.3 Summary ........................................................................................................... 67 
Chapter 6 System Test ............................................................................ 68 
6.1 Test methods described .................................................................................... 68 
6.2 System Module Test ......................................................................................... 69 
6.3 Non-functional test ........................................................................................... 71 
6.4 Summary ........................................................................................................... 73 
Chapter 7 Conclusions and Prospect .................................................... 74 
7.1 Conclusions ....................................................................................................... 74 
7.2 Prospect ............................................................................................................. 75 
References ................................................................................................ 76 




























































































































































（1）基于 ASP 的银行客户营销管理系统 
ASP 是最早的基于动态网页的开发技术，它是由微软公司推出应用于动态网






（2）基于 JSP 的银行客户营销管理系统 
JSP 技术是由太阳公司开发出来的，它与 ASP 相比有了很大的改进，利用



























ASP.NET 技术所支持的程序开发语言包括 C#、VB、Jscript 几种，程序员可以从
中选择自己最擅长的一种语言来进行应用程序的编写，大大减少了软件系统的开
发时间，提高了开发效率。C#语言是.NET 平台下使用最为广泛，同时易用性最
强的语言。微软开发 C#语言的目的，就是专门针对.NET 开发平台，相对于 C++
或者 VB.NET，C#将它们的优点集于一身，另外 C#还吸取了当前大多数开发语
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